Hygiene Dialogues Quiz Answers



Lesson 1
1. For most general dentists who offer treatment plans greater than $10,000, fewer than 10% of their patients are ready for complete care.
a. True
b. False
2. The goal of Hygiene Dialogues is to;
a.	Convince patients to complete their care
b.	Educate patients
c.	Retain complex care patients who are not yet ready 
	for care 
d.	Sustain the Standard of Caring® experience
e.	c and d
3. The goal of Huddle Work is to;
a.	Identify complex care patients in today’s recare schedule
b.	Determine the next step in the treatment plan
c.	Decide how to manage recare patients who are 
	ready to begin complete care 
d.	Complete patients’ Discovery Guide™
e.	All of the above





Lesson 2
1. A big mistake at the hygiene recare visit is over educating patients about their conditions. 
a.	True		
b.   False

2. The reason to revisit fit issues with recare patients is:
a.	It makes for good conversation
b.	For most complex care patients, their lack of 
	readiness for complete care is mostly due to fit 
	issues—things like family, work, and health concerns
c.	It educates patients to their conditions
d.	It overcomes patients’ objections

3. By revisiting fit issues before you offer the Choice Dialogue™, you give patients a sense of accommodating them. 
a.	True		
b.   False









Lesson 3
1. It’s important to offer the Choice Dialogue™ early in the recare appointment:
a.	True
b.	False
2. The Choice Dialogue™ represents one of the best and most frequent opportunities to educate patients.
a.	True
b.	False
3. If patients are not interested in revisiting a complete care discussion;
a.	Show them visual aids
b.	Show them the plaque on their teeth
c.	Demonstrate their pocket depths
d.	Try to convince them they’re wrong
e.	Proceed with your planned hygiene 
	procedures	












Lesson 4
1. It’s hygienists’ role to educate patients into readiness for complete care.
a.	True
b.	False

2. The hygiene Crossover Zone™ is:
a.	When hygienist feel overworked
b.	When hygienists perform expanded duties
c.	When hygienists become uncomfortable discussing 
	treatment recommendations
d.	When hygienists work overtime	
3. It’s important to understand that hygienists don’t need to be experts in complex care diagnosis and treatment planning. 
a.	True
b.	False

4. It’s far more important that hygienists are experts at discovering patients’ readiness to care than being experts at complex dentistry. 
a.	True
b.	False

5. The recare appointment for untreated complex care patients is more about people and less about teeth.  
a.	True
b.	False






Lesson 5
1. The Hygiene Handoff;
a.	Showcases to patients that hygienists have heard and 
	understood their concerns 
b.	Honors the time and talent hygienists have invested in 
	patients 
c.	Helps hygienists increase their confidence in 
	discussing complex care 
d.	Clearly communicates to patients they are in control of when they proceed with complete care 
e.	All of the above 	

2. It’s mandatory when building a complex care practice that you must never make complete case acceptance a condition of a good continuing relationship with patients 
a.	True		
b.   False

3. The sequence of the Hygiene Handoff is Conditions, Next Steps, Disability, Positive framing, fit/readiness.
a.	True		
b.   False

4. The Hygiene Handoff is designed to “close the sale”.
a.	True		
b.   False







Lesson 6
1. Why are Hygiene Dialogues critical to practices that seek to provide complex care?
a.	They educate patients  
b.	They help “close the sale” 
c.	They extend the Standard of Caring® initiated during the initial appointment
d.	They prevent cancellations
 	
2. Why is the Discovery Guide™ important to Hygiene Dialogues?
a. It documents the Four Chiefs™
b. It provides connection between hygienists and patients
c. It is critical to the Choice Dialogue™
d. All of the above
	
3. A leading outcome of Hygiene Dialogues is retaining complex care patients until they become ready for care. The Hygiene Choice™ Dialogue;
a. True
b. False
	
4. Huddle work;
a. Helps discover patients’ readiness for complete care
b. Acknowledges patients’ fit issues
c. Educates patients about their conditions
d. Overcomes patients’ objections to care
e. a and b
	
5. Acknowledging patients’ fit issues is key to the
a. Identifies adult prophy patients
b. Identifies partially/untreated complex care patients in the day’s schedule	
c. Seeks to complete the Discovery Guide™
d. Identifies patients’ dental insurance
e. b and c
6. Choice Dialogue™ because:
a. It helps “close the sale”
b. It’s part of patient education
c. It diminishes patients’ feeling sales pressure
d. It’s important for insurance reimbursement

7. The Hygiene Crossover Zone™;
a. Defines the scope of hygienist clinical skills
b. Is the legal limit of hygiene procedures
c. Is the maximum number of patients hygienists can treat per day	
d. The relative comfort level hygienists have when
    discussing clinical recommendations 

8. The Hygiene Dialogues are more about people and less about teeth.
a. True
b. False

9. The Hygiene Handoff;
a. Honors the time and talent of hygienists
b. Makes it easy for dentists to respond
    to hygienist findings and recommendations. 
c. It summarizes the outcome of the recare appointment 
    for patients and dentists
d. All of the above

10. The greatest challenge when implementing Hygiene Dialogues is breaking our old recare habits and establishing new ones.
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